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ABSTRACT 
 
Aim: Social media networks have become popular among the students because of the great 
potential they have in facilitation, collaboration, communication and sharing among the students 
while the students’ exposure to social media networks has been found to have the potential to 
determine the way students would perceive themselves. This study, therefore, examined social 
media usage and addiction among undergraduates in university of Ibadan, Nigeria. 
Methodology: The study adopted the survey method of ex-post-facto design. Multistage sampling 
procedure was adopted to select nine hundred and seven (907) undergraduate students from seven 
(7) faculties in University of Ibadan. A questionnaire named “Social Media Utilisation and Addiction 
Questionnaire” was used for data collection. Five (5) research questions were answered in the 
study. Data were analysed using descriptive statistics and Pearson’s product moment correlation. 
Findings: Facebook (751 or 90.2%) and Twitter (646 or 77.6%) were the most commonly 
accessible social media networks. Also, Facebook (695 or 65.2%) Twitter (467 or 56.1%) were the 
most regularly used social networks while meeting friends (651 or 78.2%), getting news (566 or 
67.9%), communication (554 or 66.5%) and online learning (450 or 54.0%) were major purposes for 
social media usage among the undergraduate students. High level of social media addiction was 
also established among the undergraduates. Social media usage was found to be positively related 
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to social media addiction among the undergraduates studied.  
Recommendations: To control high level of social media addiction among the students and 
guarantee positive usage of social media adequate attention should be given to undergraduates’ 
level and purpose of social media usage to ensure that excessive and abusive usage are controlled.  
 

 
Keywords: Social media networks; social media utilization; social media addiction; undergraduate 

students. 
 
1. INTRODUCTION 
 
The new digital age has brought about 
extraordinary developments in technology which 
have altered the way many people access and 
use information. The social media network is a 
major technological development altering human 
social interaction. The large numbers of users 
and the frequency with which users communicate 
and use social media suggests that social media 
are a serious platform that people need to think 
about. Also, educational institutions are realising 
that engaging in social media can allow for 
“highly participative” interaction with students and 
educators which makes them feel more involved 
with the institutions [1] just as [2] identified four 
different social media platforms that are popular 
among people as Facebook, Twitter, Blogs, and 
client hosted forums. Over the years, social 
media networks have become more and more 
popular among students by allowing students to 
make connections, not only on campus, but with 
friends outside of school. Social media networks 
provide the platform that helps many people feel 
as though they belong to a community [3].  
 
The emergence of social media has created 
opportunities to establish peer-support networks 
among students [4]. Indeed, social media 
networks are developed by universities to 
increase connections among students, faculty, 
and staff across the campus and/or distributed 
campuses [5]. Social media networks available 
for use among students include facebook, twitter, 
linkedln, Myspace, Flickr, YouTube, Mixit etc. 
These categories of social media have received 
considerable attention from researchers and the 
general public alike due to the increasingly large 
user base that is mainly young adults and 
students. 
 

Study on the use of social media among students   
[6] reported social interaction, passing time, 
entertainment, companionship, communication 
motives as major purposes for students’ use of 
social media networks. According to [7] majority 
of students in universities use the social media 
sites for many purposes; and have realized the 

benefits the social media sites have to offer the 
students in their academic activities. The use of 
social media networks have no doubt impacted 
greatly on the activities of university students. 
This is in agreement with [8] who reiterated that 
the success of interactive web utilisation was 
very much related to the users’ attitude toward 
the social media networks. 

 

In previous studies, social media has been 
measured by its frequency of use. Frequency 
can describe how long the user has been 
engaged in a social media platform (i.e., how 
long they have had a Facebook account) or how 
frequently they log in and use social media in a 
given day or week. Frequency is an important 
variable to understand in terms of social media 
use because it can play a role in an individual’s 
interpersonal relationships. It also may play a 
role in determining what can be defined as social 
media addiction in a young adult’s life. 

 

Similarly, [9] studied the use of social media by 
Malaysian students and found that students have 
been using the Internet applications specifically 
social media networks for both formal and 
informal types of learning. The general opinion 
gathered about the integration of social media 
tools into learning is positive although some 
degree of inexperience and hesitancy was noted 
in particular tools. Students also appear to be 
passive in the context of content construction but 
they regularly obtain or download information. 
The data analyzed raised hope that social media 
implementation in Malaysia may yield similar 
benefits with their other counterparts from 
different countries.  

 

Tukru et al. [10] reported that university students 
in Turkey use facebook  more for communicating 
with friends, getting information about people and 
events, entertainment and relaxing as well as 
messaging. [11] also reported checking of 
messages, checking of comments / testimonies 
and playing games as topping the list of 
purposes for which university students in 
Malaysia visit social networking sites just as they 
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reported regular use of friendster, tagged and 
MySpace among the students.  
 
In spite of the fact that the benefits of social 
media networks have made notable 
improvements in all fields, some students are 
becoming preoccupied with the social media 
networks and unable to control their use of this 
new technology, thereby jeopardizing their 
employment and personal relationships. This is 
known in the literature as Social media addiction.  
[12] stated that "social media network addiction 
is an explanation for uncontrollable and 
damaging use of the technology”. 
 
Social networking addiction is sometimes used to 
refer to someone spending too much time using 
Facebook, Twitter and other forms of social 
media etc so much so that it interferes with other 
aspects of daily life.  [13] reiterated that there is 
no official medical recognition of social 
networking addiction as a disease or disorder. 
However, the cluster of behaviors associated 
with heavy or excessive use of social media has 
become the subject of much discussion and 
research. [14] described social media addiction 
as the centralization of use of social media at the 
expense of other activities and putting priority on 
maintaining social media relationships. [15] 
highlighted traits associated with social media 
addiction such as excessive use, often 
associated with a loss of sense of time or a 
neglect of basic drives; withdrawal, with feelings 
of anger, tension, and / or depression when the 
computer is inaccessible; tolerance, with the 
need for better computer equipment, more 
software, or more hours of use, and negative 
repercussions, with arguments, lying, poor 
achievement, social isolation, and fatigue, as 
capable of modifying behavior of individuals. This 
is corroborated by [16] who reiterated that social 
media network addiction has negative effects 
such as loss of interpersonal relationships, failure 
to address responsibilities, distraction from other 
aspects of life, and poor health.  
 
Social media networks addiction or as many 
specialists call it social media networks addiction 
disorder is an aspect of internet addiction that is 
viewed as a problem that is still difficult to be 
defined accurately. However, the concept of 
addiction follows the medical model [11]. [12] 
described social media networks addiction as an 
explanation for uncontrollable, damaging use of 
these technologies. On the other hand, it is a 
warning sign that a person is having difficulty 

controlling his or her use of social media 
networks sites.  Likewise, [13] defines a social 
networking addict as someone who spends 
excessive time in social media networks that it 
interferes with the important activities of his daily 
life. Therefore, it can be summarized that social 
networking as a behavioral addiction can be 
harder to resist compared to substance addiction 
such as smoking and drinking alcohol. This can 
be explained as to the high availability of social 
media and the fact that joining social media is far 
less expensive as compared to buying cigarettes 
and alcohol. 
 
Based on the past research on social media 
addiction, it can be concluded that social 
networking addiction is a term sometimes used 
to refer to a situation when a person tends to 
logon his social network at least once a day and 
then spends long hours on social media 
networks to the extent that he neglects his daily 
duties or obligations. There is yet a formal 
medical discovery that recognizes social 
networking addiction as a mental disorder or 
illness [13]. Nevertheless, this type of behavior 
which is closely linked to extreme or excessive 
use of social media network has become the 
topic of much discussion and research among 
experts and social network users.  
 
In Nigeria, irrespective of age, most university 
undergraduates now start the day by checking 
their Facebook accounts [17]. However, this 
trend can constitute serious academic problems 
if left unchecked. The frenzy is gradually tending 
toward addiction as some students cannot do 
without accessing their accounts with the social 
media sites they subscribed to. They like to stay 
up-to-date with the current trends and events in 
the virtual world of social media networks. The 
time and attention that undergraduates are giving 
to this social network site is becoming 
increasingly alarming because students can 
access their accounts on their mobile phones. 
Often, when lectures are going on, students still 
find time to chat with friends online or respond to 
notifications at the detriment of their academic 
pursuit.  
 
The scenario described above can be located 
within the non-medical term called social media 
network addiction disorder (SMAD). According to 
[17], the term was introduced by a U.S 
psychologist for those who are addicted to social 
media and their lives are really affected by their 
uncontrolled activities on social media sites.   
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On the level of addiction to social media among 
students, findings from [18] study on the level of 
social media network addiction among youths in 
Nigeria revealed that majority of the students in 
tertiary institutions in Oyo State affirmed that they 
spend more time on social media and that they 
felt agitated when they are not able to access 
their social network at least twice daily. This 
established a high level of social media addiction 
among the students. [19] also reported a high 
level of addiction to social media among college 
students in Coimbatore, India as majority of the 
students (98.0%) were found to be addicted to 
social network chatting. Findings from the study 
revealed that graduate students exhibit more 
addiction to social media than undergraduate 
students.   
 

However, use of the social media networks by 
students is on the rise, [20] emphasised 
concerns that heavier use of social media 
networks by students might interfere with 
academic achievement, conventional social 
interaction, and exposure to desirable and 
undesirable cultural experiences. Early support 
for the concept of “social media network 
addiction” comes from [14], who posted a form-
based survey on a website that allowed for self-
selecting anonymous input from “avid social 
media networks users”. For example, study by 
[21] reported that 50% of students interviewed 
after dismissal for academic failure listed 
excessive usage of social media as a reason for 
their problems. 
 

As social media networks’ use continues to grow 
and attain popularity among young adults and 
students in Nigerian universities, its users keep 
surging daily amidst growing concern over 
youths’ over-dependence or addiction 
tendencies. This tends to suggests that Nigerian 
university undergraduates are getting addicted or 
are at the verge of getting addicted to social 
media network. Therefore, this study intends to 
investigate the extent of usage of and addiction 
to social media networks among undergraduates 
in University of Ibadan, Nigeria. 
 

1.1 Objectives of the Study 
 

The broad objective of this study is to investigate 
the extent of social media usage and addiction 
among undergraduates in University of Ibadan, 
Nigeria.  
 

1.2 Research Questions 
 

The following research questions were 
addressed in the study: 

1. What types of social media networks are 
accessible for the use of undergraduate 
students in University of Ibadan, Nigeria? 

2. For what purposes do the undergraduate 
students in University of Ibadan use social 
media networks? 

3. What is the frequency of use of social 
media networks among undergraduate 
students in University of Ibadan, Nigeria? 

4. What is the level of social media addiction 
among undergraduates’ students in 
University of Ibadan? 

5. What relationship exists between social 
media networks usage and addiction to 
social media networks among 
undergraduates in University of Ibadan? 

 

1.3 Significance of the Study 
 
This study derives its relevance from the growing 
literature on the use of new technologies among 
students and young adults in Nigerian 
educational institutions. The increasing 
awareness of the usefulness and relevance of 
social media among students puts study like this 
on the research agenda of countries, including 
Nigeria. This study will thus provide a better 
understanding of the extent to which 
undergraduates in Nigerian universities use 
social media networks and for which purposes do 
they make use of social media networks. The 
results of the study will also provide information 
on the level of addiction to social media networks 
among the students thereby enabling us to 
determine the influence of social media addiction 
on academic and research activities of the 
students. This study will also provide a basis for 
decision making recommendations that will 
improve social media networks use among 
undergraduates in Nigerian universities.  
 
Furthermore, the study will contribute to informed 
decision making and the basis for recommending 
effective strategies for social media networks 
utilisation for educational purposes in universities 
in Nigeria. The study is therefore significant in 
that it will contribute to knowledge in the areas of 
social media networks use and addiction among 
undergraduates in Nigerian universities.  
 

2. METHODOLOGY 
 

This study adopted the expost-facto type of 
survey method. The population of the study 
comprised all the undergraduate students in 
university of Ibadan, Nigeria. The respondents 
were distributed across the thirteen faculties 
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offering undergraduate courses in university of 
Ibadan viz: Faculties of Education, Science, 
Social science, Technology, Agriculture and 
Forestry, Veterinary medicine, Pharmacy, 
Dentistry, Public Health, Clinical sciences, Basic 
medical sciences, Arts, and Law that offered 
undergraduate courses in university of Ibadan 
(See Table 1). 
 

Table 1. Distribution of undergraduates 
across faculties 

 
Faculties Undergraduate 

enrollment 
Agriculture and forestry 1361 
Arts 1816 
Basic medical sciences 510 
Clinical sciences 1191 
Dentistry 217 
Education 1710 
Law 578 
Pharmacy 330 
Public health 124 
Science 2334 
The social science 1464 
Technology 1328 
Veterinary medicine 445 
Total 13408 
Source: University of Ibadan Annual Report, 2012 

 

2.1 Sample Size and Sampling Technique 
 
The multi-stage sampling technique was adopted 
in selecting the sample population for the study. 
At the first stage of sampling, the simple random 
sampling method using balloting system was 
adopted in selecting seven [7] faculties 
representing (50%) of the total number of 
faculties in University of Ibadan, Nigeria. The 
seven [7] faculties selected were, Faculties of 
Science, Arts, Clinical sciences, Law, The social 
sciences, Pharmacy, Agriculture and Forestry.  
 
The last stage of the sampling procedure 
adopted the simple random sampling to select 
ten percent (10%) of the total undergraduate 
enrollment in each of the Faculties selected for 
the study. Thus, a total number of nine hundred 
and seven (907) undergraduates formed the 
sample size for the study (See Table 2). 
 

2.2 Research Instrument 
 

The research instrument adopted for this study 
was questionnaire. The questionnaire designed 
for this study named “Social Media Utilisation 
and Addiction Questionnaire” (SMUAQ) 

comprised three major sections aimed at 
measuring the variables in the study (i.e social 
media utilization and level of addiction). Section 
A of the questionnaire was aimed at gathering 
data on the personal information of the 
respondents such as name of faculty, name of 
department, level of study, age, gender, social 
media use experience, etc.  
 

Section B of the questionnaire was designed to 
measure the purpose and extent of use of social 
media networks among respondents. The 
purpose of use was measured with a checklist for 
which respondents might use social media 
networks. The respondents checked for 
purposes applicable to them from the list given. 
The extent of use of social media networks by 
respondents was measured using a modified six 
[6] point likert scale of ‘Daily Use’, ‘Twice a week 
Use’, “Weekly Use”, “Fortnight Use”, “Monthly 
Use”, and ‘Do Not Use’.’   
 

Section C of the questionnaire was designed to 
gather information on the level of addiction of 
respondents to social media networks. The level 
of addiction was measured on a modified four 
(4)-point likert scale of “Strongly Agree”, “Agree”, 
“Disagree”, and “Strongly Disagree”  
 

2.3 Validation and Reliability of the 
Research Instrument 

 

The questionnaire, after incorporating 
suggestions giving by experts, was trial-tested on 
twenty [20] undergraduate students in the 
Faculty of Education which was not part of the 
Faculties selected for the study. The data 
collected were subjected to Cronbach Alpha 
reliability coefficient with the results yielding 0.77. 
This is considered suitable and appropriate for 
the study.  
 

3. INTERPRETATION of ANALYSED 
DATA 

 

A total of nine hundred and seven (907) copies of 
the questionnaire designed for the study were 
administered on the undergraduate students, out 
of which only eight hundred and thirty three were 
returned with useful responses. This gave a 
response rate of 91.8% which was considered 
adequate for the study.  
 

3.1 Socio-demographic Information of 
Respondents 

 

The background information distribution of the 
respondents revealed that there were more male  
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Table 2. Sample size for the study 
 

Faculties Undergraduate enrollment Sample size (10% of 
undergraduate enrollment) 

Agriculture and forestry 1361 136 
Arts 1816 182 
Clinical sciences 1191 119 
Law 578 58 
Pharmacy 330 33 
Science 2334 233 
The social science 1464 146 
Total 9074 907 

Source: Preliminary Survey, 2012 

 
respondents 597 (71.7%) than female 
respondents. 236 (28.3%) just as there are more 
students within the age range of 16 to 20 years 
470 (56.4%). Also, information on the social 
media experience of the respondents revealed 
that majority of the respondents 712 (85.4%) 
claimed that they have been using social media 
for between three [3] years and above. It can, 
therefore, be deduced that undergraduate 
students in University of Ibadan are experienced 
in the use of social media.  
 

3.2 Research Questions 
 
3.2.1 Research question 1: What types of 

social media networks are accessible 
for the use of undergraduate students 
in University of Ibadan, Nigeria? 

 

Table 3 presents information on social media 
accessibility among the students and it revealed 
that majority of the respondents affirmed 
Facebook and Twitter as the only social media 
networks which they have access to with 
response rates of 751 (90.2%) and 646 (77.6%) 
respectively. Also, about half (388 or 46.6%) and 
close to four-fifth (307 or 36.9%) of the 
respondents attested to their accessibility of 
Youtube and Bloger respectively. The implication 
to be drawn from this is that only Facebook and 
Twitter are commonly accessible among 
undergraduate students in University of Ibadan. 

 
3.2.2 Research question 2: For what purpose 

do the undergraduate students in 
University of Ibadan use social media 
networks? 

 
From Table 4, it can be deduced that majority of 
the respondents attested to making friends 651 
(78.2%), getting news 566 (67.9%), 
communication 554 (66.5%) and online learning 
450 (54.0%) as the major purposes for which 

they make use of social media networks. This 
implies that undergraduate students in University 
of Ibadan make use of social media network 
mainly for the purposes of making friends, getting 
news, communication and online learning. 
 
Table 3. Social media networks accessible to 

undergraduate students 
 
Social media 
networks 

Frequency Percentage (%) 

Twitter 646 77.6 
Face books 751 90.2 
Piecassa 97 11.6 
Flicker 122 14.6 
Youtube 388 46.6 
Myspace 199 23.9 
Blogger 307 36.9 
Wiki 211 25.3 
Likedin 153 18.4 
Library Thing 261 31.3 
Goggle plus 290 34.8 
Goggle 
notebook 

227 27.3 

Google 
bookmark 

249 29.9 

 
3.2.3 Research question 3: What is the 

frequency of use of social media 
networks among undergraduate student 
in University of Ibadan, Nigeria? 

 
Table 5 presents information on the frequency of 
use of social media networks among the 
respondents. It showed that majority of the 
respondents affirmed the use of only Facebook 
and Twitter on regular basis with response rates 
of 695 (65.2%) and 467 (56.1%) respectively. On 
the other hand, a larger proportion of the 
respondents does not make use of other social 
media networks listed such as Youtube, Picassa, 
Flicker, Myspace and Blogger among others. 
This implies a low level of social media networks’ 
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use among the undergraduate students in 
University of Ibadan as only Facebook and 
Twitter are being used by the undergraduate 
students in University of Ibadan. 
 
3.2.4 Research question 4: What is the level 

of social media addiction among 
undergraduate students in university of 
Ibadan? 

 
From Table 6, the Grand Mean of the level of 
social media addition is 2.96 which is greater 
than the criterion mean of 2.50 set for a higher 
level of social media addiction. It can, therefore, 
be inferred that there is a high level of addiction 
to social media among undergraduate students 
in University of Ibadan. 
 
3.2.5 Research question 5: What 

relationships exist among social media 
networks usage and addiction to social 
media among undergraduates in 
University of Ibadan? 

 
Table 7 presents information on the relationship 
among the social media usage level and social 
media addiction level. It revealed that there is a 
positive relationship between social media 
utilisation and social media addiction (r = .499; 
p<0.01). It can, therefore, be inferred that 
increased social media usage can lead to high 
level of addiction to social media among the 
undergraduate students in University of Ibadan. 
 

3.3 Discussion of Findings  
 
The study investigated the extent of social media 
usage and addiction among undergraduates in 

University of Ibadan, Nigeria. Findings from the 
study revealed Facebook and Twitter as the most 
commonly accessible social media networks 
among undergraduates in University of Ibadan. 
This is at variance with [22] findings that revealed 
Myspace, Flicker and Youtube as the most 
popular social media networks among students. 
On the purpose of social media utilisation among 
the undergraduate students, findings from the 
study revealed the major purposes of social 
media utilisation among undergraduates in 
University of Ibadan as meeting with friends, 
getting news, communication and online 
learning. This is in support of [6] findings which 
reported social interaction, communication 
motives and companionship as major purposes 
for students’ use of social media networks. Also, 
the study revealed regular use of only Facebook 
and Twitter among the undergraduates in 
University of Ibadan. Facebook and Twitter are 
the only social media being used on a daily basis 
by the students. This corroborates [21] findings 
that reported regular use of Facebook, Twitter 
and Myspace among University students. 
 
Findings on the level of addiction to social media 
networks among the undergraduates in 
University of Ibadan revealed a high level of 
addiction to social media among the 
undergraduate students. This is in support of [18] 
study which revealed a high level of social media 
addiction among students in tertiary institutions in 
Oyo state. On the relationships existing among 
social media usage and addiction to social 
media, findings from the study showed that 
positive relationship existed between social 
media usage and social media addiction among 
the undergraduate students. 

 
Table 4. Respondents opinion on purpose of use of social media networks 

 
Statement Frequency Percentage (%) 
Finding communities of my interest 370 44.4 
Finding social contacts 269 32.3 
Finding Jobs online 79 79.5 
Making friends 651 78.2 
Sharing links 209 25.1 
Online learning 450 54.0 
Communication 554 66.5 
Research work 412 49.5 
News 566 67.9 
Leisure/fun/entertainment 357 42.9 
Advertisement 219 26.3 
Passing away time 194 23.3 
Video conferencing 60 7.2 
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Table 5. Frequency of utilisation of social media networks 
 

Statement Daily Twice a week Weekly Fortnightly Monthly Do not use 
Twitter 377(45.3%) 48(5.8%) 42(5.0%) 26(3.1%) 0(0.0%) 340(40.8%) 
Face books 476(57.1%) 54(6.5%) 165(19.8%) 21(2.5%) 30(3.6%) 87(10.4%) 
Picassa 45(5.4%) 4(0.5%) 13(1.6%) 8(1.0%) 41(4.9%) 722(86.7%) 
Flicker 57(6.8%) 8(1.0%) 33(4.0%) 8(1.0%) 50(6.0%) 677(81.3%) 
You tube 68(8.2%) 84(10.1%) 110(13.2%) 63(7.6%) 127(15.2%) 381(45.7%) 
My space 67(8.0%) 65(7.8%) 54(6.5%) 8(1.0%) 37(4.4%) 602(72.3%) 
Blogger 210(25.2%) 49(5.9%) 12(1.4%) 9(1.1%) 32(3.8%) 521(62.5%) 
Wikis 66(7.9%) 62(7.4%) 59(7.1%) 20(2.4%) 25(3.0%) 601(72.1%) 
Linkedln 85(10.2%) 12(1.4%) 22(2.6%) 12(1.4%) 21(2.5%) 681(81.8%) 
Library thing 215(25.8%) 49(5.9%) 13(1.6%) 0(0.0%) 21(2.5%) 535(64.2%) 
Goggle notebook 124(14.9%) 117(14.0%) 33(4.0%) 0(0.0%) 42(5.0%) 517(62.1%) 
Goggle plus 104(12.5%) 32(3.8%) 133(16.0%) 12(1.4%) 37(4.4%) 515(61.8%) 
Google bookmark 110(13.2%) 66(7.9%) 66(7.9%) 8(1.0%) 25(3.0%) 558(67.0%) 

Key: Daily use + Twice a week use + Weekly use = Regular use; Fortnightly use + Monthly use = Occasional use 

 
Table 6. Social media addiction among undergraduate students 

 
Statement on social media addiction  Strongly agree Agree Disagree Strongly disagree Mean Std dev 
I find that I spend more than intended on social media 181(27.7%) 250(30.0%) 114(13.7%) 89(10.7%) 2.62 1.260 
I often check my social media site before every other things 
that I need to do 

75(9.0%) 245(29.4%) 325(39.0%) 81(9.7%) 3.11 1.193 

I find my performance suffers because of social media 140(16.8%) 140(16.8%) 194(23.3%) 110(13.2%) 2.99 1.266 
I tried to cut down the amount of time I spend online 104(12.5%) 4.75(57.0%) 66 (7.9%) 64(7.7%) 2.11 1.055 
I often find myself saying “Just a few minutes” when using 
social media 

29(3.5%) 163(19.6%) 190(22.8%) 34(4.1%) 3.04 0.852 

People comment negatively about my social media usage 58(7.0%) 215(25.8%) 413(49.6%) 50(6.0%) 3.22 1.107 
I feel stressed out, disconnected and /or paranoid when I 
cannot access social media  

83(10.0%) 307(36.9%) 238(28.6%) 71(8.5%) 2.89 1.176 

I cannot imagine going without social media 157(18.8%) 188(22.6%) 127(15.2%) 150(18.0%) 3.01 1.398 
I spend more time using social media than just about anything 
else. 

81(9.7%) 121(14.5%) 344(41.3%) 187(22.4%) 3.52 1.255 

I can risk any relationship because of social media 47 (5.6%) 121 (14.5%) 384(46.1%) 153(18.4%) 3.57 1.1150 
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Statement on social media addiction  Strongly agree Agree Disagree Strongly disagree Mean Std dev 
I use social media as a way of escaping from problem or 
relieving mood 

98(11.8%) 388 (46.6%) 101(12.1%) 63(7.6%) 2.57 1.085 

I stay online than originally intended 109(3.1%) 209 (25.1%) 276(33.1%) 25(3.0%) 2.88 1.101 
I am able to control my use of social media 146(17.5%) 363 (43.6%) 100(12.0%) 59(7.1% 2.48 1.125 
I do not feel like losing anything without social media 106(12.7%) 135 (16.2%) 152(18.2%) 59.1%) 2.91 1.063 
I feel depressed when I cannot access my social media account 191(22.9%) 221 (26.5%) 246(29.5%) 38(4.6%) 3.07 1.225 
I think I am addicted to social media 136(16.3%) 92 (11.0%) 283(21.2%) 171(21.2%) 3.33 1.359 
Grand mean     2.96  

 
Table 7. Correlation matrix showing relationships among social media utilization, addiction to social media and undergraduates’ self-perception 

 
Variables  N χ  1 2 
Social media usage 833 59.07   
Social media addiction 833 59.74 .499 1 
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4. SUMMARY AND CONCLUSION 
 

This study has investigated social media usage 
and addiction among undergraduates in 
University of Ibadan. The study concluded that 
Facebook and Twitter were found to be the only 
social media networks that are popular among 
the students which may be due to the ease of 
access. The non-use of other social media 
networks may be due to lack of awareness about 
these social media networks or difficulty in 
accessing such social media networks. 
 
Moreover, communication, socialisation such as 
meeting with friends and online learning were 
found to be the major purposes for which social 
media networks were being used by the 
undergraduate students while the daily utilization 
of Facebook and Twitter gives an insight into the 
importance which the students attached to 
Facebook and Twitter especially in connecting 
people and online learning. The relevance of 
Facebook and Twitter in online learning came to 
the fore in this study. It can also be concluded 
from this study that undergraduate students in 
University of Ibadan are addicted to social media 
networks in support of what is obtainable with 
students in other countries and even in other 
tertiary institutions within Nigeria and in Oyo 
State in particular.  
 

5. RECOMMENDATIONS 
 
There should be adequate orientation on social 
media utilisation and addiction among the 
students. This will further encourage regular use 
of social media among the students. Students 
should also be encouraged towards positive use 
of social media. The use of social media 
networks for collaborative learning among the 
students should be encouraged. 
 
The management of the University should ensure 
the adequate provision of social media networks 
for students’ usage. However, the use of the 
available social media should be monitored by 
the school authority to guide against abuse. Also, 
the management of the University and Parents 
should guide against excessive use of social 
media that can lead to addiction among students 
and their wards. 
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